Blang)
)
Z 7% 4‘},}’

BlaBiay

A SPARKING GiR, - (
With A BiG yeary ¢S]
Wio lovEy G|°J'fﬂf/q
pA &

ChAtty] ‘

’,,
T

lagardere

ACTIVE

SHE SPENDs

A ot of timg
Wit yeg FRIENDs .

\

ELLEgirl LAE TAIWAN
2003 Feb

= Ma maison est devenue une fle »

- Journal X
i Dimanche

Rapport annuel 2012 - 1



r L) ABOUT ELLEgirl

EILLEgirl creates the 18 =25 year old young women's
daily wardrobe with Lili and Balthazar. Elle Girl
embodies its characteristics to align witheach girl's
fantasy mind. A combination of fun, sweet, urban and
stylish.

Developing day-to-day wear interms of different
occasions of “Life, Work and Party” oriented patterns
of life.

Work: Formal oriented pieces for easy mix & matfch

Life: Going ouf pieces with details and style.
More feminine up-to-date frend.

Party: dress:Metdllic and shine
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THE BRAND

4
< e
a .o

A SPARKUNG GlRy (
With 4 Big H\fc;l\RT
Wio LovEy qofm)‘,vq
SYEs g0

THE SPENDS

A Lot of timg
With WER Fi RICNDs .

Liliz.

Yeltiezar




Sl BRAND WHEEL

Proposition

ELLEgirl spirit for the fashion
conscious young women
with international flair.

Values
Feminine

Consumer

Chic .
Inventive E Insight
Uni ssence
Ique v/ .
Open-minded Be chic, be fun,

Parisian style of a

fashion embracer be an ELLEgrl

Personality ELLEgirl is an
Stylish accessible style
Curious for me.| am the
Self confident ELLEgirl.”

Dynamic

Reasons to Believe

Global Media Heritage
A Fashion Universe Endorser
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anni'y TARGET MARKET

Fashion conscious girl
between age 18 -25

A / S —
CURIoUs “IF
srmpeoraen SELT colrmept |
ﬁ)’Lc WS BN HERSELF DYN A\MIC
A FASHION EMBRACER ZmBIE A POSITIVE OUTLOOK IN LIFE
=R CLET L FimiE
| # ENTERPRISES |

6
—



/ o | BRAND POSITIONING
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LLlty BRAND POSITIONING
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BENCHMARK BRAND

Lt
earth RO S
music & ecology ’- ‘: N T-shirts USD 45-50
Sweater USD 65-80
REPRHEZ » HPREM - GRS RECURABHY Coat USD 195-225
AT FIIERRS - LIRELAXR £ » FERARIEN v USD 145 995
TR > AR R ATIE » DUR B aekes )
SRR © FEFRR20-355 201 - Pants UsD 80-100
Shorts USD 80-100
Originated from Japan, Earth, Music & Ecology Skirts USD 50-80

emphasizes material, cutting and details.
Focusing on “relax” theme, adding on trends and Dress USD 95-130
sweetness to attracts 20-35 year old females.
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BENCHMARK BRAND
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GOZO, a Taiwanese brand, however, is inspired by
Japanese street wear of young females in terms of “sport”,

“relax”, “and “vibrant”. GOZO creates various of mix and
match style for target markets.
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T-shirts
Sweater
Coats
Jackets
Pants
Shorts
Skirts

USD 35-55
USD 55-90
USD 90-155
USD @0 -150
USD 65-80
USD 65-70
USD 65-70
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BENCHMARK BRAND
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KENEERalasha » —EEBZILE - FHERSRN

= BB E T ORE LRSS o
S sse - EAN BB ARAIRITTE, |
A AR R 4 R AR AR BRlRE | Swedter

R © Coats
Jackets
A La Shais a brand of mixture balance of boys and girls’
. . . . - . Pants
flair, conveying neutral brand image with graffiti outlined
story of childhood and creadtivity. Shorts

USD 35-60
USD 60-70
USD 120-125
USD 65 -135
USD 50-65
USD 50-55
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BENCHMARK BRAND

l..-

KERBEZA > flEH 109 RHyHE G —BERIREWE: T-shirts USD 80-260
filﬁﬁgﬁﬂ[ﬁ&gﬁ%ﬁg’lﬁgt é@fﬁfﬁf@fﬁ%ﬁ’ﬂ Sweater USD 100-360
A ° %ﬁiﬂ‘; =) y __H)Z'L !5%109’5
SRR REE - Coats USD 265-795
Jackets USD 70-430
DURAS is a brand from Japan,, which creates 109 style Pants USD 165-170

in Shibuya. Represet:\tf sexy and glamorou§ with. Skirts USD 110-230
female romantic flair”, DURAS expects to bring this
new trends to the market. Dress USD 205-300
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BENCHMARK BRAND
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A Taiwanese brand, Brown Sugar, is strongly affected
by Hollywood trend. With a mix & match of female’s
and male’s cutting and material to create various
looks for young females.

T-shirts
Sweater
Coats
Jackets
Pants
Shorts
Skirts

Dress

USD 80-145

USD 100-165
USD 160-265
USD 150-265
USD 110-165

USD 120-130
USD 85-140
USD 150-170
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HZA& MO Z O CZ "Own Zone Original Comfort | Ky
% - AR BERER - Wtk ~ 7EH - EEFRHIR R
fTonhR > BIZERI993EKE » DUABIERRR TR AR
#8 > R HAEIERE L - RESSAKEER
fTiEm - fEm BRIV R TECASUAL R -

OZOC is derived from Japan in 1993, encouraging young
female to create her own style by hybrid of French trend
and Japanese street wear in terms of up-to-date casual-
oriented fashion.

BENCHMARK BRAND

T-shirts
Sweater
Coats
Jackets
Pants
Shorts
Skirts

USD 70-85
USD 50-100
USD 180-230
USD 85-150
USD 80-90
USD 70-80
USD 70-80




PRICE RANGE

Gézo by o O e i 0zZ0C b+ ab Iy S)OLM bread n butter

Wby .. i MK b a8t Fallah
T-shirts 35-55 15-85 25-60 25-45 70-85 70-90 50-90 80-140 100-120 85-115
Sweater 55-90 50-100 50-100 80-100 50-100 80-150 100-150 120-130 105-130
Coats Q0-155 120-200 170-300 160-330 180-230 190-335 160-340 190-225 175-300 260—525
Jackets Q0 -150 95-150 115 -260 105-175 85-150 145-330 150-255 150-230 175-255 195-260
Pants 65-80 50-90 70-80 85-95 80-90 105-130 110-150 120-200 130-265 120-160
Shorts 65-70 30-65 55-85 80-95 70-80 85-120 70-120 85-120 120-160 85-120
Skirts 65-70 30-70 55-85 80-90 70-80 105-120 70-120 110-165 110-150 110-130
Dress 70-130 80-130 145-215 150-200 130-230 170-190
BCIg 270-500

| # ENTERPRISES |
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