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ABOUT ELLEgirl 

ElLLEgirl creates the 18 – 25 year old young women’s 
daily wardrobe with Lili and Balthazar. Elle Girl 
embodies its characteristics to align with each girl’s 
fantasy mind. A combination of fun, sweet, urban and 
stylish. 
Developing day-to-day wear in terms of different 
occasions of “Life, Work and Party” oriented patterns 
of life. 
 
Work:    Formal oriented pieces for easy mix & match  
 
Life:  Going out pieces with details and style.   
              More feminine up-to-date trend.   
 
Party:   dress : Metallic and  shine 
 

Work Life Party 



ONCE UPON A TIME… 

THE BRAND THE BRAND 

THE BRAND 



BRAND WHEEL 
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Proposition 
 

ELLEgirl spirit for the fashion 
conscious young women 

with international flair. 

Consumer 
Insight 

 
“Be chic, be fun, 
be  an ELLEgirl. 
ELLEgirl  is  an 
accessible style 
for me. I am the 
ELLEgirl.” 

Reasons to Believe 
 

Global Media Heritage 
A Fashion Universe Endorser 

 

Values 
Feminine 

Chic 
Inventive 
Unique 

Open-minded 
 

Personality 
Stylish 

Curious 
Self confident 

Dynamic 
 
 
 

 

 

 

Essence 
 

Parisian style of a 
fashion embracer    
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THE BRAND 

Chic 
Inventive 

Unique 

Open-minded 

Feminine 



6 

TARGET MARKET 

dynamic 
A POSITIVE OUTLOOK IN LIFE 

充滿活力 

STYLE 
重視時尚 
A FASHION EMBRACER 

SELF CONFIDENT 
A WOMEN WHO TAKES PRIDE IN 
HERSELF 

充滿自信 

Curious 
ATTITUDE OF MIX & MATCH 

充滿好奇 敢於嘗試 
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BRAND POSITIONING  

Price + 

Price - 
Easy & casual Sexy & Chic Sweet & 

Feminine 

Urban 

Streetwear 

USD 50 

USD 100 

by 
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BRAND POSITIONING  

Price + 

Price - 

by 
Trendy 

Basic 



BENCHMARK BRAND   
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來自於日本，對於素材、線條的美感以及細膩的
細節特別堅持。以RELAX為主題，在基本不退流
行的款式中，加入休閒感與流行性，以及些許甜
美風格。主要訴求為20-35歲女性。 
 
Originated from Japan, Earth, Music & Ecology 
emphasizes  material, cutting and details. 
Focusing on “relax” theme, adding on trends and 
sweetness to attracts 20-35 year old females. 

Item Price range 

T-shirts USD 45-50 

Sweater  USD 65-80 

Coats USD 195-225 

Jackets USD 145 -225 

Pants USD 80-100 

Shorts  USD 80-100 

Skirts USD 50-80 

Dress USD 95-130 
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Item Price range 

T-shirts USD 35-55 

Sweater  USD 55-90 

Coats USD 90-155 

Jackets USD 90 -150 

Pants USD 65-80 

Shorts  USD 65-70 

Skirts USD 65-70 

 

 

來自台灣的GOZO以日本東京街頭的年輕族群為主的族
群，整體設計風格以「運動」、「輕鬆」及「活潑」為
調性，依個人的喜好重覆搭配展現出擁有自我風格的百

變造型。 

 
GOZO, a Taiwanese brand,  however, is inspired by 
Japanese street wear of young females in terms of “sport”, 
“relax”, “and “vibrant”. GOZO creates various of mix and 
match style for target markets. 
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Item Price range 

T-shirts USD 35-60 

Sweater  USD 60-70 

Coats USD 120-125 

Jackets USD 65 -135 

Pants USD 50-65 

Shorts  USD 50-55 

來自於台灣的a la sha，一個像男孩的女孩，用塗鴉說故
事，將兒時點滴與生活中的感動，以最純粹的輪廓線條
與服裝串連。.定位於男生陽剛與女孩細膩的巧思間, 帶
尷尬卻又和階的新路線.是專為東方女生設計的台灣創意
品牌。 

 

A La Sha is a brand of  mixture balance of boys and girls’ 
flair, conveying neutral brand image with graffiti  outlined 
story of childhood and creativity. 
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Item Price range 

T-shirts USD 80-260 

Sweater  USD 100-360 

Coats USD 265-795 

Jackets USD  70-430  

Pants USD 165-170 

Skirts USD  110-230 

Dress USD  205-300 

來自於日本，創造出 109 系的其中一種獨特代表風格:

性感,挑逗,稍具威脅性的魅力，卻散發著浪漫氣息的
女人味。DURAS 期待為台灣女性帶來一股 ”新109” 

浪漫性感風潮。 

 
DURAS is a brand from Japan,, which creates 109 style 
in Shibuya. Represents “sexy and glamorous with 
female romantic flair”, DURAS expects to bring this 
new trends to the market.  
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Item Price range 

T-shirts USD 80-145 

Sweater  USD 100-165 

Coats USD 160-265 

Jackets USD 150-265 

Pants USD 110-165 

Shorts  USD  120-130 

Skirts USD  85-140 

Dress USD 150-170 

台灣品牌，以最具影響力的好萊塢時尚風潮為基調，
突顯女性閃亮魅力，國際時尚圈近幾年吹起一股混
搭風，衝突、矛盾式搭配顯現最 IN 裝扮，Brown 

Sugar 不管是剪裁、材質、色彩、細節等，面面兼
顧。加上融入不同主題，例如像是一直被視為男性
表徵的西裝外套與襯衫。 

 
A Taiwanese brand, Brown Sugar, is strongly affected 
by Hollywood trend. With a mix & match of female’s 
and male’s cutting and material to create various 
looks for young females. 
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BENCHMARK BRAND  

日本品牌O Z O C是「Own Zone Original Comfort」的
簡寫， 代表：自我主張、愉快、活力、無國界的時尚流
行品牌， 創始於1993年秋冬， 以法國巴黎流行時尚精
髓，揉合日本街頭衣著文化， 因應多變的時代及領導流
行趨向，創造出具時代感的流行性CASUAL品牌。 
 
OZOC is derived from Japan in 1993, encouraging young 
female to create her own style by hybrid of French trend 
and Japanese street wear in terms of up-to-date casual-
oriented fashion. 

Item Price range 

T-shirts USD 70-85 

Sweater USD 50-100 

Coats USD 180-230 

Jackets USD 85-150 

Pants USD 80-90 

Shorts  USD 70-80 

Skirts USD  70-80 
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Brand 

T-shirts 35-55 15-85 25-60 25-45 70-85 70-90 50-90 80-140 100-120 85-115 

Sweater  55-90 50-100 50-100 80-100 50-100 80-150 100-150 120-130 105-130 

Coats 90-155 120-200 170-300 160-330 180-230 190-335 160-340 190-225 175-300 260—525 

Jackets 90 -150 95 -150 115 -260 105-175 85-150 145-330 150-255 150-230 175-255 195 -260 

Pants 65-80 50-90 70-80 85-95 80-90 105-130 110-150 120-200 130-265 120-160 

Shorts  65-70 30-65 55-85 80-95 70-80 85-120 70-120 85-120 120-160 85-120 

Skirts 65-70 30-70 55-85 80-90 70-80 105-120 70-120 110-165 110-150 110-130 

Dress  70-130 80-130 145-215 150-200 130-230 170-190 

Bag 
270-500 

 

PRICE RANGE 

by 



THANK YOU  
FOR YOUR ATTENTION 


