¢ Southern Taiwan University of Science and Technology F2£1%, 3% F Grand Hall
Enterprise Co., Ltd., —ZZ & ai M KHYF YN LG AE R 2 i3 Bl 8lis g Fhf—
. SEEAAE_F Grand Hall 32542 " Eternal water heater | 2R A HFEB Y ERYE
sethE | & B TSR A A &80V e S 5 B AR E R ST 28—, AT
RTINS P A RE (A TR T A, R PE SR 7 Pl T T B8 SRS 324 il 1 58
HEP RSB T E B M S B IR T . 0 B R H B E R
SRR - R dn e - HER R Rl 5 23 TR A S B H Sy RER
i i) B TEPRER & TR e Ak T IR EE, SER T BN E S (AR R T AR RS
HYEE ZEME S AR 2 B SRIB AR S o8, 8 e P B A (B Ry s SRR .

RNEIA, R EEH LR EEENHARNEHZ 0 E S5 AT I B> %
B H A A T E R R H DR E A OBk T H LAY MIRE
[EIHF f EH A28 R R BIG I A RE M. 12 LEaRAE bR T B sm LAYN, R R 8 35 3
SRR AN B S AR R AR, (H F M RE B R 0y B B 1
HIBE ). BRFE Z BR T B M 2 B RS N AMNEE B L BB S, A9 (£ D 4fe 5. e
FH XA ZRER R IBREEZE TE HNEEEEETLIE 12 G ERFZRE
CEIEE R ER S E, N B R EIUFELR I DA e 4 57 F | H AR Kumamoto
University 382, ;B 1A R85 B 22 B S0 b R By N B2 A 2 HI e o 73 Ee A B th (3
TENFEREHA S AR 5 [EDE B &S R RECE Nt BRI 5, B 2R
A ST LAY TR (B RS R —F I g ZE A FEARITT TR =
(8,3 F Pronology Services Inc. 9 Production Section _EIE, #MEZR TAE N A = {5t
as N — R EIE AR E SR B E, B e R 22 A g B TAVIEE KRBz, S
TEIRBERF b0 B N EF AL RE A —F N R & BARI I A 3£ 53 | National
Immigration Agency Entry & Exit Control Section, Taiwan Ak{% (F 8 =R 1% & =R 2
VAR B A MR R AR P B A IR VEIE R IO TSR A 2 8 T RE Rl AR
JREE LN R E RS O R I B AT NME LR AR R &g i AR
SR ER H D585 CRE 7, Ry 1R HE B T4 S S Y AL

TR R A B TAESER % FRAR 1T T DA S T A 3 S Rl 2258 H AL
RS REHE A RS 22 P 48487058 1E 2 BRERVHEES D $2T s ), B B
ML E AL T & BIFE R B[ B At A HU.
HE AT TR, IR0y £ Z 5T BT

®  EUTHA Marketing AYSRFE
EIRSIt g R AR E D, LA NG {7 A 5L K E Marketing, &
F0 International Marketing 1 Marketing Management RAZ, 317 FH FrrE2 AV i AR
i T RS B SRS R E ) 2 T E H T AR H AR E e iy B
L TTHTT B A By B I IR E E e E R,

®  #&0/f Consumer Behavior




TR B HIAT By BEE, A B I E B T S R L, BORF 2T
WIS BT B s LR AL & 5o i B SR B H CHYECERE T E
%L

® RS EIEIS At F A= S NG ERR FCR i RA Y SR
R ERA BRI R, T AR A [RI B 2y AAE I RS AR R0 T S A B o i AR
AR R RSB B A R R o S [F S DR 5, T AT BA
g H CHREr LSSy 2wt

HAyREHE A B 2 PRt sl G2 = B BV )7 AL S8 ilhE B2 2 1%, 7 2 AE
[EE = BHYS E AE E R E CFTER e B SRV B SRR RE DA B A E
T FGEET].



After graduated from Southern Taiwan University of Science and Technology, |
worked in Grand Hall Enterprise Co., Ltd., a leading company in research,
development and production of outdoor gas barbecue grills in Asia, for a year.
Fortunately, during my employment with the company, Grand Hall was
introducing the product “Eternal Water Heater” previously available in the
U.S.A to the Taiwan market. Since Taiwan sales channels and marketing
strategies are completely different than the U.S.A, our new department had to
start from zero and this gave me an opportunity to get to know more about the
marketing field. This was how | realized that the courses on Marketing
management and Business theories taken in university were merely
introductory. At the time, | was also given a challenging task when my
supervisor requested that | translated English operation and product
maintenance manuals into Chinese though my linguistic strength is Japanese.
Finally, | overcame this difficulty and succeeded. However, this assignment led
me to understand the importance of English language and the need to improve
my professional knowledge. As a result, it provoked a strong desire to pursue
further in education.

During my study in university, | majored in Japanese because Taiwan and
Japan have frequent business trades. Additionally, | selected Japanese
business, Business theories and Marketing management, etc. as my elective
courses in order to develop my other skills and career perspectives. These
curriculums did not just focus on theories and concepts, but also offered
seminars given by leading industry practitioners or academicians. Therefore,
we were able to get in touch with social affairs at early stage and nurtured our
ability to think independently. As my extracurricular activities, | participated
enthusiastically in numerous community activities, for examples, served as
one of class leadership, the captain of Japanese department basketball team
and volunteered for environmental cleaning, etc. Due to my optimistic and
independent personalities, at age of twelve, | left home to a boarding school in
southern Taiwan and also at my fourth year of university, | was an exchange
student at Kumamoto University in Japan, which gave me opportunities to
learn different cultures and to communicate with students around the world.
These experiences had improved my interpersonal skills and to communicate
and to interact with others more smoothly and effectively. Since extracurricular
activities took most of my leisure time, | was not available to obtain a part time
job during school terms; however, | attempted different temporary
employments during my summer vacations. In my summer vacation during the



second year of university, | worked in the production section at Pronology
Services Inc. Although the contents of work were insipid and repetitive, |
learned the thinking and the feeling of a junior staff within an organization.
Consequently, it established my mindset to see things through other people’s
eye and to consider for others. During my obligated military service, | was
fortunate to serve in the Immigration Agency Entry and Exit Control Section,
Taiwan. In this department, | had to diligently deal urgent cases from the courts
or government organizations as if there was a single mistake, a wanted
criminal would be at large. Thus, | learned to handle tasks more discreetly and
pay attention to details. At night or on holidays, | would study to strengthen my
English in order to build a better basis for furthering my education.

After acquiring work experiences from various industries, | have set my goals
to major in Business management and minor in English. | would like to pursue
advanced studies by enrolling in your MBA program. | expect to gain
competitive edge, excel in Business management, have a global outlook and
become irreplaceable in the world of globalization.

After enrolling in your MBA program, my academic objectives are as
followings:

1. To focus on Marketing

In today’s society, there are no products that cannot be sold only companies
that do not know how to market. | will focus on Marketing by taking courses
such as International marketing and Marketing management and then apply
the acquired knowledge to analyze market trends, strategies and plans. By
studying in Marketing management, my aims are to develop a comprehensive
thinking methodology and diversified marketing knowledge, and then execute
them once opportunities are offered.

2. To specialize in Consumer behavior
Understand consumer behavior and perception will assist to create more
efficient marketing strategies. Therefore, | will study consumer behavior and
psychology. Together with my knowledge in market analysis and management,
| seek to diversify my professional skills.

3. To understand cultural differences and learn different methods of
problem-solving



Due to the influence of globalization, it is important to understand how people
from diverse cultures would analyze and make decisions under different
circumstances. Through exchanges on points of views and discussions with
multicultural peers from different backgrounds, | will be able to broaden my
vision and to enhance my comprehension.

| expect to ameliorate my marketability with your MBA program. After finishing
the program, | hope to work at foreign company in Taiwan and use my
professional knowledge and skills to increase productivity and competitiveness
of the organization.



