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Tricks of the Trade商業的詭計
14.  The Likes Business – Advertising in Social Media按讚商業---社群媒體的廣告
We only exist because of the Internet. Without it we would never have played music professionally. We would never have been able to present ourselves to the world and would still be tinkling around at home. The music industry would never have shown an interest in us had it not been for the many views we’ve received. And the industry isn’t taking any risk, because it knows already that we have a following, that there are people who want to hear us. Only when that is the case does the industry become involved. And if things work out then maybe we ourselves have made a minor contribution as well.
我們只有因為網路才存在，如果沒有網路我們將無法專業的播放音樂，我們本來已無法向世界表現我們自己而且還會在家裡到處打電話。音樂產業本來也不會對我們有興趣如果沒有我們收到這麼多的關注。而且音樂產業不會承擔風險，因為它知道我們已經有一個擁護者，有人們想傾聽我們。只有當這種情況下行業才會參與。如果事情進展順利，那麼也許我們自己也做出了一個微小的貢獻。
15.  The Online Dating Love Trap   線上約會網站陷阱
To make contact he needs to buy "flirtpennies", the currency of the chatroom. Each short message costs eight flirtpennies – 1 euro 25. The search pays off. Arwed meets a woman who seems like a good match. She's 26 with a degree in business management. An intense exchange begins. 

Two weeks later. The first date has been arranged. Arwed Theuer sets off. 

Arwed Theuer hopes this time he's going to meet Miss Right. 

要進行聯繫，他需要購買“flirtpennies”，“flirtpennies”是聊天室的貨幣，每個短消息花費八個flirtpennies  -  1歐元25，只要搜索就可以搞定。 Arwed遇見一個感覺似乎很好的女人，她26歲擁有商業管理學位，密集的交流就此開始。兩個星期後安排了第一個約會，Arwed Theuer希望這次他會遇到對的人。
16.  The Diet Deception   飲食法騙局
There are lots of diets. New ones are constantly appearing on the market and telling us how they will make us slim and beautiful, which foods are good for the body - and which are not. But diets rarely have an effect or, if they do, then only for a short while. What’s known as the yo-yo effect soon sets in and we put on weight again. Often all that remains is frustration.

The test persons also have to provide a daily urine sample. The aim is to collect as much data as possible. Later, it will be possible to select those values which support the “slim with chocolate” thesis. Then, at last, the chocolate appears!

市面上有很多飲食方法不斷推陳出新，並告訴我們這些方法能使我們苗條又美麗，哪些食物對身體有益 - 而哪些不是。但正常飲食很少有如此的效果，即使有也只是短期，所謂的溜溜球效應是立即見效，而且容易再次復胖，通常留下的只是沮喪。
測試人員還必須提供每日尿樣，目的是盡可能蒐集很多數據來支持“和巧克力一起變苗條”的論點。 然後，終於，巧克力出現了！
17. Ready Meals – Instant Temptation   預製餐---立即的誘惑
And so the hotplates usually stay cold. Even eating assumes a secondary role as the family watch television at the table. The never-changing taste of their processed food accompanies the four Dähns throughout their day. They are all overweight. They have tried several times to switch to a healthier diet and lose weight. But they have never managed it.
因此，加熱板通常保持冷卻狀態。甚至吃飯被認為是家庭在桌上看電視的次要角色。永不改變味道的加工食品伴隨著四個Dähns一整天，他們都超重，也嘗試了好幾次試著轉換成更健康的飲食以及減肥。但他們從來沒有管理它。
18. Back in Fashion – The Resurgence of the Fur Industry   
回到潮流之中---毛皮產業的復甦
At “Fashionweek”, the international trade fair in Berlin, hats and collars adorned with fur are on display everywhere. At one time a luxury commodity, fur has now found its way into mass business - and in doing so has saved the industry. In the 1980s animal protection campaigns caused it enormous losses. But now turnover with genuine fur is soaring again. In Germany, for instance, bobbles and collars account for seventy per cent of fur turnover.

在柏林的國際貿易展覽會的“時尚週”，用毛皮裝飾的帽子和領子公開陳列著。曾經是奢侈商品的毛皮現在已進入大宗市場 - 這樣做已經挽救了此行業。在1980年代，動物保護運動造成了巨大的損失。但是現在真正的毛皮銷售量再次飆升。在德國，絨球和衣領佔毛皮銷售量的70％。
19. Optimized for the Senses – Food Design  為感官最佳化---食物設計
We all know the best way to communicate anything is through pictures. Therefore, we visualize our ideas in this image lab. The visualization process often starts with a picture, the workers here being briefed on which idea we are looking for: what are the important features? And then they take a photo shot of a similar product and start changing this picture on the computer. They might change the colours. They might make it a bit wider, a bit smaller, or a bit bigger. They finally come up with the idea that we want to take back to the consumer.
我們都知道最適合溝通的方式是透過圖片。因此，我們將點子視覺化至這個圖片研究室。這個視覺化過程通常從一張圖片開始，工人被告知我們正在尋找的想法：什麼是重要的特點？ 然後他們拍攝了類似產品的照片，並開始在電腦上更改圖片。 他們可能改變顏色，他們可能會使它變寬一點，小一點，或大一點。 他們終於想出了我們想要帶給消費者的點子。
