Personal Information and Work Experience




1. Interested in Integrated Marketing and Social Media field.

a.  Adept in using digital marketing platforms to increase sales and overall company productivity.
b.  Experienced in preparing and overseeing online and offline marketing campaigns, resulting in
an increase in partner relations for the company.

c. Adeptin monitoring and reporting marketing objectives, to maintain necessary internal
communications within the company.

d.  Pragmatic and result oriented.

2. Quick learner and attempt to explore and learn new things.

My Motto

“The best way to predict the future is to create it.”
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Do you have any questions?

poprockl120@gmail.com

+886 917 015173



mailto:poprock1120@gmail.com
https://www.facebook.com/poprock1120/
https://www.instagram.com/rong_fang/
https://www.linkedin.com/in/poprock1120/

