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Event Purpose

ol I 5 2
SR IS AR TR (EZE - AL OB Sk B - R RS
SRS - TRLWEEE « RTINS R SHOW G -
R e A4 R R S B ES P RRBRI A S P - BERAE S -

Pl peids) IS e smalliad s - EmEEEE T HE LR R 2 Riy s
=N o T H ARV g B IR N HAT

ER R NERI e e



et =

Event Theme
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Event Logo
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Predictive Benetfits ~ Targets
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Event Benefits for the Audiences
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Event Characteristic
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Planning Key Points
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Event Time & l.ocation
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Competitors
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Reference Links

www.youtube.com.tw/user/asahuang
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