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MAGAZINE —
MANDARIN LEADERS

EDITORIAL DESIGN | 2015 | CHICAGO USA

The Chinese decorative elements are designed to match the theme of the magazine, which focuses
on successful Chinese at the States. And the templates for the Q & A fulfills the needs to go along
with any photos without losing the readability of the texts. My tasks include editing the photos,
laying out almost the entire magazine, and making sure both the Chinese and the English texts are

grammatically correct.
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MAGAZINE —
MANDARIN LEADERS
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PRODUCT BOOK

EDITORIAL LAYOUT | 2016 | CHICAGO USA

Redesigned the entire product book by unifying color, font, grid, and decorative elements. back front

(All the later products adapted the same theme. )
Took and edited all the photos of the products.
Proof-read texts.
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PRODUCT BOOK
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TRADITIONAL BAGS EET{::LDBSESLE - TOOLS & TECH
[+

ACREEE
........

CLEANING MACHINES

LT A

T ELCE L L L
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MORE PAPER PRODUCTS

COMING SOON
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ONE-PAGER &
INFOGRAPHIC CARDS

ADVERTISING | 2016 | CHICAGO USA

Created the one-pagers with the same style of the company. Took and edited all the photos.
Did experiments for the infographic that promotes our products by comparing with the ones from other companies.
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REVOLUTION Bags

Revalution Bags are oreated from the el of 2
clesed loop systern. N ataris with aur supply of past-
consunmer matedals - a virually endiess quantity of
consisbent, high quality raw materials Tor recycling
fargvidead by Delta Pastics, The resawrce ks coupled
wilh pateed wiashing and processing technolagy
thal prabies us (o Galor this post- morsumer malesl
whlich would otherwise end upin a landiill and
produce high- quality bags at compeiitive prices.

Rewalution Bags are the first UG can liners to

be biend Ecologo cerified. Revahution Bags are
competitive with can liners proguced with virgin
resin in both peice and perlormance, s nowyau
can have a quallity bag while also having a posithve
Impact on the envircnment.
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COMPOSTABLE Bags

Certified by the LS Composting Councll 8
Comahant with Chicage Plastic Bag Ban 1
Made from corn rood and other organic maberial

Customizabie with your bogo and calors 8

RECYCLED LOW DENSITY
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Why GSM Matters?

GREATER G5M = MORE ABSORBANT
The thickness of Microfiber is measured in Grams per Sq. Meter [GSM].

“Basic” Microfiber KEEP Global Microfiber

16°% 16 | 200-300G5M 16% 167 | 280-420 GSM

THIMN & ROUGH A0% to 210% THICKER
nat efficlent to use: not soft to touch stranger resillence; longer duration

33% MORE ABSORBTION

Home Depal

Mlciofiber for better cleaning efficlency

2 TIMES FASTER ABSCRETION

abrsorbs the mess righl away
Amazon KEEP Global
Micrafitres Micichibar

back

front

Why Quality Material Matters?

SOFTER TOUCH, MORE EFFICIENT, AND LAST LONGER

COTTON FIBER KEEP Global Microfiber

SPLIT & SUPER THIN FIBERS
100 thinner than human hair that absorbks
taster and better pick up dust

CROSS5 SECTION FIBER
ereates a rounded structure that docsn't
“grab® dust or liquid effechively,

DEMNSE FIBERS

carry pasitive charge to aftract negatively

DEFAULT OPTION

simply due to the habit

charged dust parbicles with eaze

back
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PACKAGE WRAP & ICONS

ADVERTISING | 2016 | CHICAGO USA

| designed the green part on the front of the package wrap and the back side.

The icons are created to help better promote the product.
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REDESIGN OF THE LOGO FOR
THE HEAD-QUARTER IN CHINA

LOGO DESIGN | 2016 | CHICAGO USA

The 1st round is designed not to lose the original impression for the former customers.
The 2nd round is to match the style of the American side’s logo.
The 3rd round is a total different design that gives a refreshing image with metaphors symbolizing

the culture of the company.
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REDESIGN OF THE

WEBSITE USED IN CHINA

CHICAGO USA

WEBSITE DESIGN | 2016 |

Analyzed the map of the original website and made a suggested diagram.

The boss prefer still-framed windows, so the users do not need to scroll up and down to look for information.

The new website would be responsive.

Analysis of the original website structure

Main Page: Sub Pages:

Menu Above: |

Branch
Cultura
Qutlook
Mews [

Praducts

Showcase
Certificates

Partners

Menu of sub-companies
Maotion Ad Compay vides

Menu Below:
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iy e vl on ]

Company Culture

T T T e T ]

Company Prospect

{sarne & Tastiook”

Mews Contar
(samie A "Mews')

President Mail

Jain Us

Global Chairmen’s Corner
Contact Us

Company name /mark

Filter to English/Chinese version
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Bain Probderns now

10 s rol & sesmansive welisite, Livouts should be diffenent for
different screen siaes

2, Many redundant links (the same links have the same cobors)
3. Repeated “Contact Infermalion”

4. The company s wideo is categoried under “*Company Dverview”
it i nod in the sub-menu of the " Company Cvervew”

5, The company’s video Is too long; it should be predse and
excites people

. Sub-Menus should be categonifed inoa more kgical way

7 Certificates® is now under “Management Training Branch®; its
position needs o be discussed

8. The Partnes ' links only link to the irage itsell, beller not sven
have them.

a9, Thae Menu below has an addition of "Global Chalrman's Cogner”
whibch Binks fo no where (in the Chivede version] anc 1o Bhe
mali page fin the Erglish version)

14, There's missing typefaces for the font [in the Chinese version)

10 Mot sse i s still need the English verdon website, of should
we just ink to KEEP Gicbal’s.

suggested website structure

Main Page:

Menu Above:

Sub Pages:

About Us
Branch

Cutlook -

Products

Contact Us

Motion Ad. inot flash],
orf Motion graphic of our logo,

or Company’s video

Partners (no links, scroll down to see)

Certificates ino links, scroll fown to see)

Company name /mark
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Basic Direction for design

Precise and Clear

Uarmg deiergent

Colors: Black, White, Grey, Logo's Blue and Green
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